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from the #1 Walmart in Gross sales,
and Medieval Times Amusement Park.
Billboard with permanent easement
located in Burger King parking lot. The
region sees an estimated 47.8 million
visitors a year.

The Orlando DMA is the 19th largest market in the country with over 1.5 million people. The Orlando-
Kissimmee MSA is Florida’s third largest metropolitan area, behind Miami and Tampa, and the city itself

is the sixth most populous in Florida. Orlando has the second largest number of hotel rooms in the country
(after Las Vegas), and is one of the busiest American cities for conferences and conventions with the Or-

ange County Convention Center, the country’s second largest in square footage. The city is known around [
the world for its many tourist attractions, in particular the nearby Walt Disney World Resort, about 20 miles
southwest of the Orlando city limits. Other notable area attractions include SeaWorld and Universal Orlan-

do Resort. The region sees an estimated 47.8 million visitors a year.
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